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How can national policy
change these food environments?




2. Policies for shops
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1. Policies on quality
of food supply

3. Policies for schools
. and other public
\ institutions

National policy
can change environments to support norms
change for people & businesses

5. Policies for labelling

5. Policies for marketing 4. Policies

for price
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FOOD FOOD BEHAVIOUS
ENVIRONMENT SYSTEM CHANGE
POLICY AREA

Nutrition label standards and regulations on the use of claims
and implied claims on foods

Offer healthy foods and set standards in public Institutions and other
specific settings

Use economic tools to address food affordability and purchase incentives

Six key food environment
policies

Restrict food advertising and other forms of commercial promotion
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| Improve nutritional quality of the whole food supply

Set incentives and rules to create a healthy retail and food service
environment

Harness food supply chain and actions across sectors to ensure
coherence with health

= N

| Inform people about food and nutrition through public awareness
N Nutrition advice and counselling in health care settings
G Give nutrition education and skills
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What are UK national policies doing to Food Policy

change food environments?

_ Childhood Obesity Plan Ch.1-3 Earlier policies

Labelling Mandatory calorie labelling OOH Traffic light labelling
Public School food standards School Fruit Scheme
institutions Healthy rating scheme for primary schools Universal free school meals KS1

School breakfast funding
Guidance on food for early years

Fiscal Soft drinks industry levy Healthy Start vouchers
Change4lLife money-off vouchers
Marketing Consulting on further advertising restrictions Broadcast advertising restrictions to
Ending price, volume & place promotions on ulés
unhealthy foods Changed4life related activities

Food supply Target to reduce sugar by 20% in childrens foods  Salt reduction targets
Calorie reformulation programme
Energy drinks ban for ul6s
Improve content of baby food

Food retailing
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What do we know about impact in practice?

* Labelling: Impacts vary with consumer characteristics, context & type of
label but consistent effect is on “reformulation”

e Schools: Improve food offer but may be undermined by food environment
outside of schools and at home

* Taxes: Evidence from Mexico suggests 6.3% reduction in the observed
purchases of SSBs in 2014

* Marketing restrictions: Effective in reducing exposure on restricted channels
but not more broadly; evidence from Chile will be critical

* Reformulation: Clear impacts on salt levels in food if stringent enough
targets




What’s missing at the national level?
(1) Retail & neighbourhood policies
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A. Neighbourhood planning and infrastructure

. Zoning, licensing e.g. zoning prohibitions

Financial (dis) incentives e.g. business rate reductions, investment in supermarkets

Restricting HFSS marketing on city transport and facilities

. Alternative food provisioning models (e.g. farmers markets, urban gardens, CSA)

Permits, subsidies, investment and/or business support for alternative retailing

Support for development and maintenance of urban agriculture community gardens

Engaging with community organisations, food banks etc, to provide more nutritious foods

. Inside store environments

Certification schemes, guidance and/or partnerships to incentivise retailers

Support services for small businesses to change offer

W I INIOIO U s WM

Regulations and legislation to reduce the appeal of HFSS foods by retailers and food outlets
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Example: neighbourhood planning/infrastructure

e Zoning, licensing: Ban on new takeaway outlets
from opening within 400 metres of schools in
Waltham Forest London

* Financial incentives: Food Retail Expansion to
Support Health Program (FRESH) in NYC provides
financial and zoning incentives (e.g. exemption

from standard business taxes) to promote ] F R E s H
neighbourhood grocery stores offering fresh

foods in under-served communities Food Retail Expansion to Support Health
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Example: alternative food provisioning

* Permits, subsidies, business support — Curitiba, Brazil

* “Armazém da Familia” (“family shop”) enables families
enroll to access 33 stores selling foods 33% cheaper

* Family Sacolao Programme provides permits to distribute
fruits and vegetables at a single price maximum (40% lower
than conventional markets);

* Qur Fair (Feria)” markets), fruits and vegetables sold at a
single price per kilo (at least 40% cheaper ) from family
farmer cooperatives
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» Support for urban agriculture/community gardening

* Micro-vegetable gardening programme in low-income
neighbourhoods in Antananarivo (Madagascar)

* Micro-gardening on standing tables by low income women
in Dakar, Senegal

* Participatory Urban Agriculture Program in Quito, Ecuador,
with 4000 allotments and products sold through local
markets
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Example: Inside stores and outlets

HEALTHIER CATERING

* Certification: The Healthier Catering Commitment for London COMMITMENT
encourages businesses to commit to meeting specific requirements fc ‘f@‘
healthier options by awarding them with the Healthy Catering
Commitment.

for London

* Regulations and legislation. Around 12 cities in the US
(many in California) require all fast food outlets to
make water, sparkling or flavoured water, with no
added natural or artificial sweeteners, milk or non-
dairy milk alternatives the default beverage in
children’s meal
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What’s missing?

(2) Accounting for
people’s lived
experience of food
environments

CHILD
OBESITY
TASKFORCE




AT HOME (PM)

« 5:00pm: We stay inside the flat once

we get home as it is hard to get back uwe Iive in d one'bed room
d the stair th the stroller - | . . .
roetly mlay with my Mume shone or | high-rise flat on the sixth floor.
h TV. . .
- The lift is often broken, so my
o 7:30pm: Our dinner time varies
depending on the day, it is often late mum haS to Carry me and the

and always in front of the TV as it is ow ”
buggy to the top

Ve
“l am a fussy eater so Mum no
longer tries to give me fruits and
vegetables and gives me the
processed snacks | ask for. These are
cheaper and more convenient for
Y Mum to buy”

often go, especially since Mum always

“We travel down the
high street to nursery
and my mum gets me a

* My name is Justin,

« | live in outer East
Mum, we have no c

* We live in 3 one-beas
on the 6th floor, the
so my Mum has to ¢
stroller to the top.

000

C
NT,
AR

“Fruits and healthy snacks
are available at nursery, but |

* Mum is currently oul
have limited money

snack” - . =S & el = :
don’t like eating them - I'd T T A ooy
P - 3 23 _“_f
Fom- g le to build it
WEEKENDS rather eat the processed ships with ?hee c?ulgrlen‘tvo::) &

i

snacks I’'m used to at home.” SSV' L2 CUNVLRAG: 00

« Weekends are similar to T ) fruit
weekdays for me since Mum is i il Sl a,
and gives me the p

currently out of work, We usually ON THE HIGH STREET L 8k 167 Thesa are ¢
stay around home as it is easier

A - At play-time | have the option

laying inside as it is familiar

convenient for Mu lcoming.

* 4:00pm: We travel down the High
Street from Nursery and my Mum gets « Mum buys us grocer
me a snack from one of the take-aways supermarkets, choo
we walk by that | eat in my buggy. at sale prices. We ca

*: Fruits and healthy snacks
; flable at Nursery, but | don't
€Tt Q.n:..u..- ing them - I'd rather eat the
bus home processed snacks I'm used to at home.



EVERY CHILD A HEALTHY WEIGHT - TEN AMBITIONS FOR LONDON

... the routes we take are 3

% parents feel fident
s:afl.l;, f;"z;,::: ::;-;;S © MO:'::I ff:: l:'l: asm}upz;za:r;t ’::In
and measured at school
... OUr nurseries and
schools give us the chance
... it’s easy for mums to be the best we can, by
to breastfeed helping us be healthy
TEN AMBITIONS FOR
LONDON’S CHILDREN
... we can hang out with
our friends without /4
pressure to buy extra
unhealthy food or drink

We want to live

= ... companies don’t push us to
in a city where... eat and drink unhealthy stuff
... we are always close
to fresh, free water that ... all families can afford healthy
we really want to drink food and fun activities
- businesses are helped ... everyone helps us develop
to make healthier food healthy habits, right from

and drinks when we are really little



What’s missing?

(3) Building locally on
action & assets,
meeting people where

they are

Putibc Hegth
Ergland

Whole systems approach to obesity
programme

Learning from co-producing and tesfing
the guide and resources
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Overview of the whole systems approach to obesity process

Phase

Phase 1
Set-up

Aim

Secures sanjor-level support and
establishes the nacessary
povemance and resource
struciure to implement the
approach

Bullds a compalkng narrative
explnining why obesity matiens
locally and creates a shared
understanding of how obesity s
addrossod at a local lavel

Brings stakehoiders logether 1o
create a comprehensive map of
the local system that
understood 1o cause cbesity,
Agreeng o shared valon

Stakeholders come logether 1o
priotitise amas 10 intervene in the
local system and propose
collaborative and alignod actons

Key steps

1. Engage with senior leaders to obtain their support

2 Sel-up a core working feam fo undertake the day-lo-day cporations
arvd coordinale the spproach

3. Establsh resources o support the process

4. Secure the accountabilty, advice and support of a group of

sanor stakeholders offering a broad range of expertise 1o ensure the
sppeoach has sufficent challenge, governance and resource

1. Cotale koy nformation about obesty localy

2. Start 1o understand the local 3ssots InCuding community capacity
and intomst

3. Establish a comprehensive overdew of curent actions

4. entity the departments. local arganisations ang ndsdduals
currontly engaged in suppording work around cbesity

1. Propare for workshop 1
«  ldenlify and engage wider slakeholders
«  Prepare presentation sides and add local
information
. Prepare facitators 1o undertake systam
mapping
2. Deliver workshop 1: system mapping

3. Begn to develop a shared vision

" 1. Prepwee for workshop 2

+«  Create 8 comprehensive local system map
+  Proparo presertation slides and add local
Irformation
*«  Propare facilitators 1o support action mapping
* Refine a draft shared vison
2. Deliver workshop 2 action planring
3 Develop a draft whole systoms action plan

4. Refne the shared vision

o R

Maintains momenium by
daveloping the stakeholder
natwork and an agreed action
plan

. J

1 Devolop the structure of the system notwork
2 Undertake the first system network meeting
3 Present the finalised shared vision

4 Agree the acton plan

f

Stakeholdars critically reflect on the
process of undertaking a whole
systems apgroach and consides
oppartunities for strongthening the
process

\

1. Monior and avaluate actions

2 Maintain momentum through regulas meetings

3. Reflect and identily areas for steengthening

4 Monbor progress of the whole systems approach and adagt to
refiact how the system changes over ime




AMBITION 6

MAKE FREE ‘LONDON WATER’

AVAILABLE EVERYWHERE

OUR CALLS TO ACTION

#» We call on the Mayor, water companles and the advertising industry to
incentivise children to drink water by reframing London’s free drinking water as
a 'London Water' brand, co-designed with London’s children.

#» We call on the Mayor, the food service industry, schools and public institutions
to scale up and extend existing initiatives to make drinking water widely, freely
and conspicuously available from public drinking fountains, all restaurants and
public buildings, and in ‘water only' schools.
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Summary

1. A small number of national policies needed for norms change for people
and businesses

* Transforming food environments; reducing unhealthy intrusions into people’s lives

2. Policies that work for people start with understanding the context — the
reality of people’s lives

®* What people are eating; why; how they respond to existing policy

3. Local government can both complement & lead national policy by

building on assets with actions tailored to their populations
* Local environments (retail/food service outlets/neighbourhoods); poverty; skills, care & support
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Thank you

corinna.hawkes@city.ac.uk
@FoodPolicyCity @corinnahawkes
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